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Introduction to Customer Relationship Management
The History and Development of CRM

Relationship Marketing and CRM

Organization and CRM

CRM and Data Management
Technology and Data Platforms

Database and Customer Data Development

Business-to-Business CRM

Understanding the Customer—-Company Profit Chain: Satisfaction,
Loyalty, Retention, and Profits

The CRM Strategy Cycle: Acquisition, Retention, and
Win-Back

Privacy and Ethics Considerations
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